








The problem of identities has been discussed in various fields for a long time. However, the term identity had 
become more complicated in WRGD\¶VJOREDOL]HGZRUOG. This paper explores the connections between identities and 
narratives, because narrative seems key to understand what identities are. It also examines how we construct our 
identity based on media culture. Media is key to understand how we define ourselves as well. We all express 
ourselves in our culture through narratives. This perspective will show us a way of looking at recent cultures and 















































































Stories need audiences. Stories need to be heard and read, as well as spoken and written. 
There is also a claim for community within the telling, a wish for participation, a drawing 
in, a suspension of disbelief, an invitation to move into and to share, however briefly, 
another world... They are an essential part of social reality, a key to our humanity, a link to, 
and an expression of, experience. We cannot understand another culture if we do not 
understand it stories. We cannot understand our own culture if we do not know how, why 
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Indeed narrative, as I have already briefly indicated, is central for an understanding of the 
PHGLD¶VUROHLQWKHFUHDWLRQRIDSXEOLFVSDFHIRUGHOLEHUDWLRQDQGMXGJHPHQW,WLVWKURXJK
narrative that the world appears in its vividness and in its capacity to create and sustain 
significance. It is in the stories we tell ourselves, the historical and contemporary as well 
as the fantastic, that we seek and sometimes find the shareable meanings that create the 
possibility for a shared understanding of the world. Narratives are inclusive even through 
































They(identities) arise from the narrativization of the self, but the necessarily fictional 
nature of this process in no way undermines its discursive, material or political effectivity, 
HYHQ LI WKHEHORQJLQJQHVV WKH µVXWXULQJ LQWR WKH VWRU\¶ WKURXJKZKLFK LGHQWLWLHV DULVH LV 
partly, in the imaginary (as well as the symbolic) and therefore, always, partly constructed 
















































This heartbreaking episode was undoubtedly designed to strike fear and terror into this 
community, and the department is looking at this crime from all angles, including as a 
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ࢦ࣮ࢻ࣭࣐ࣥࢩ࣮ࣗࢬ(Gordon Mathews)ࡣ Global Culture/ Individual Identity: Searching for Home 





There is also the realm of use. We fashion ourselves from the cultural supermarket in a 
number of areas, among them our choices in home decor, in food and clothing, in what we 
read, watch, and listen to in music, art, and popular culture, in our religious belief, and in 
ethic and national identity itself: whether, in the United States, to identify oneself as 
62
 ro esenihC eb ot ,gnoK gnoH ni ,rehtehw ;naciremA sa ro naciremA-cinapsiH



































1) ࢩࣝࣂ࣮ࢫࢺ࣮ࣥࡢ፹௓స⏝㸸Mediation involves the movement of meaning from one text to another, from 
one discourse to another, from one event to another. It involves the constant transformation of meanings, both large 
scale and small, significant and insignificant, as media texts and texts about media circulate in writing, in speech and 
audiovisual forms, and as we, individually and collectively, directly and indirectly, contribute to their production. 
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